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ABSTRACT: This study looked at the types, locations, and operations of small and medium-

sized businesses in western Bihar. The objectives of the research that followed served as the 

foundation for the study. To evaluate the connections among location and the accomplishments 

of SMEs in Biharwe West, to ascertain the degree to perform of SMEs there, and to examine the 

nature of location and effectiveness of SMEs in Biharwe West. The study used quantitative as 

well as qualitative techniques in a descriptive cross-sectional survey methodology. 27 out of 29 

respondents that made up the study's total of 109 participants had been interviewed. The signifi-

cance level for correlation is 0.01 (2-tailed). the one computed by rho. Sig. (2-tailed)-based cor-

relation. N = 155. The results are based on a 5-point Likert scale, with 1 being "Strongly Disa-

gree," 2 being "Disagree," 3 being "Not Sure," 4 being "Agree," and 5 being "Strongly Agree." 

The aforementioned results showed that, on average, respondents were unsure as to whether the 

location of their business inside the city had assisted its development and expansion and that the 

demographics of those who participated had no discernible impact on the achievement of SMEs. 
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Background of the study  

In accordance with Uganda Funding Authority, Uganda the National Development Plan, Encyclo-

pedia of start-up ideas (UIA,UNDP, 2020,2013, November 18th,2022), a small-scale business is 

defined as an organization with 5 to 49 employees and a total resource of ten billion Ugandan 

shillings or less. A medium business is one that employees 50 to 100 people and has assets worth 

over a hundred million dollars but not more than $360 million. medium-sized businesses [SMEs] 

are described by the Bolton Committee as independent (does not constitute a component of major 

enterprises), controlled by owners or members of the ownership group in a personalized manner, 

and having a harmonica-formalized leadership structure. Based on Uganda Investments Authority 

[URA] (2013), The Ministry of Finance, Development and Planning establishes SMEs as an or-

ganization utilizing no fewer than of 5 employees and upwards of 50 individuals. has each year 

revenue and sales conversion of a highest of 360 million Ugandan Shillings; and has a greatest of 

360 million Ugandan Shillings in overall assets. A medium business is a business utilizing among 

50 and 100 people; and/or has an each year sales/revenue conversion of at least 1 billion Ugandan 

Shilling This is in line with the Uganda Economic Authority's (2008) definition of small and me-

dium-sized businesses as microbusinesses with a workforce of no more than four (04) persons. 

Medium-sized and small enterprises comprise those that lack transparency, do not release general 

use accounting records for those outside the company, do not trade their debt or equity instruments 

on an open marketplace, and don't manage funds in a position of fiduciary responsibility for a large  
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group of foreigners as one of their main business operations, according to the Association of Cer-

tified Public Accountants of Uganda (Asiimwe, 2009). Nevertheless, the Uganda Investments Au-

thority bases its definition of SMEs on the number of employees and the company's yearly revenue. 

Statement of the Problem 

With 2.5 million employees, small and medium-sized businesses in Uganda are gradually taking 

the lead in the economy, accounting for up to 90% of all private sector jobs. In accordance with 

Asiimwe (2017), data from the Uganda Revenue Authority indicates that over 70% of the eco-

nomic output in Uganda is produced by small and medium-sized businesses. The rate of collapse 

of medium-sized enterprises in the Republic of Uganda is still very high (Tushabomwe-Kazooba, 

2006), despite the fact that the country has established and embraced the use of the Small and 

Medium Enterprise model to drive the country's economic expansion and industrialization as well. 

However, their rate of staying alive and profitability are still very low and consequently assigned 

to poor place of residence. Unfortunately, despite efforts by the government to support the growth 

and advancement of SME, it is claimed that Uganda has the highest SME start-up rate in the world 

at 28%, but 70% of newly launched companies fail within the first 24 months (Grimm & Paffhau-

sen, 2015).  

 Specific objectives 

1. To assess the nature of Location of Small and Medium Enterprises in Biharwe west 

2. To assess the level of Performance of Small and Medium Enterprises in Biharwe West. 
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3. To establish the relationship between Location and Performance of Small and Medium 

Enterprises in Biharwe West. 

Research Questions 

1. What is the nature of Location of Small and Medium Enterprises in Biharwe West? 

2. What is the level of performance of Small and Medium Enterprises in Biharwe West? 

3. What is the relationship between Location and Performance of Small and Medium Enter-

prises in Biharwe West? 

Methodology 
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Research design  

The investigator gathered information from multiple participants at a particular moment in time 

using a cross-sectional, descriptive design. To gather and analyze data using a quantitative tech-

nique, the researcher was able to check the accuracy of the equipment as well as gain an in-depth 

awareness of the phenomenon that was under examination.  

Study participants 

According to a statistical analysis by the researcher from the Revenue Authority officer of Mbarara 

City Council on July 4th, 2022, there are 10,714 small and medium-sized businesses in Mbarara 

City. The retail, wholesale, and grocer industries made up the study's demographic.  

target audience  

The investigator examined the official records of small and medium-sized businesses in Mbarara 

City North whose combined sales and asset turnover did not surpass 360,000,000 (three hundred 

sixty million) dollars. 

Sample size 

The 320 participants from Biharwe West who were the study's population of interest were taken 

into account. This was because there were 320 registered small and medium-sized companies in 

Mbarara City, based on information gathered from the city council administration and revenue 

office. (July 4, 2022). According to the sampling criteria set forth by Morgan and Krejcie (Morgan 

& Krejcie Statistical Table, 1997), 175 firms were chosen as a sample.  The decision to ask owners 

of businesses was made intentionally. This was done since it was believed that they knew enough 

about how their companies operated.  

Sampling techniques 
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The researcher used the simple random sampling technique to select businesses; this ensured that 

every business had an equal chance of being chosen in the sample. The simple random sampling 

This also helped the researcher to achieve a desired representation from the members of the acces-

sible population. 

Non- probability sampling is a type of sampling that adopts a non-random sampling techniques. 

Qualitative sampling considers purposive sampling. In purposive sampling, the researcher used 

his own judgment/ experience in selecting elements in sample by selecting the most productive 

sample to answer the questions.  

Data collection methods 
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Both primary and secondary data gathering techniques, which are qualitative and quantitative in 

character, were used by the researcher. To collect details about those who participated, the inves-

tigator used an open-ended survey with a set of questionnaires and various prompts. The researcher 

used a quantitative inquiry to collect the information that was needed from the respondents.  

Questionnaire  

An online survey was employed by the investigator for gathering data. On the harmonica-manag-

ers, chief executives, as well as staff of Small and Medium Enterprises in Bihar's West, quantitative 

research methodologies were used to gather data.  

Data analysis  

The data was analyzed using frequency tables, spearman’s correlations coefficient, Mean deviation 

and Statistical package for social scientist (SPSS) (Nelson. K, 2022) . All questions in the ques-

tionnaires were both closed and open-ended questions. The interview guide contained open ended 

questions for more justification.   

 

RESULTS 

Response rate 

The study population comprised of 320 small-scale firms. Based on this population, a sample of 

175 small-scale firms was considered for the study as determined by the Krejcie and Morgan 

(1970) table for sample size determination. The researcher obtained responses from 155 small-

scale firms representing 89% response rate. 

Summary statistics of the respondents 

The respondents of the study had the following characteristics as shown in the table below  
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Table 1: Summary statistics of respondents  

Category Item Frequency Percent 

Gender of the respondent Male 103 66.5 

  Female 52 33.5 

Age of the respondent 18-27 20 12.9 

  28-37 55 35.5 

  38-47 54 34.8 

  48-57 21 13.5 

  58 and above 5 3.2 

Education level of the respondent No Education 59 38.1 

  Primary 59 38.1 

  Secondary 33 21.3 

  Tertiary 4 2.6 

Marital status of the respondent Married 125 80.6 

  Single 22 14.2 

  Divorced 8 5.2 
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Primary Data as of 2022 

According to table 1's statistics, men made up the bulk of respondents (66.5%) while women made up 

33.5%. This indicates that, in the sample, men had a greater tendency to own small enterprises than did 

women. The findings showed that the largest proportion of the participants (35.5%) were in the 28–37 age 

range, then followed by those in the 38–47 age range (34.8%), individuals in the 48–57 age range (13.5%), 

those in the 18–27 age range (12.9%), and those in the 58–and-above age range (3.2%). This suggests that 

the majority of the sample's responses were adults. The findings showed that the vast majority of the par-

ticipants had only a primary education and were uneducated. 

Business Characteristics  
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Table 2: Characteristics of Businesses under study  

 Category  Items Frequency Percent 

Number Of Years The Business Has Been 

Existing 

less than 2 years 
66 42.6 

  2-5 years 70 45.2 

  6-10 years 9 5.8 

  More than 10 years 10 6.5 

The Type Of Ownership Of The Business Sole Proprietorship 82 52.9 

  Partnership 20 12.9 

  Co-operative 35 22.6 

  Limited Liability 

Company 
18 11.6 

Number Of Workers Of The Business less or equal to  5 95 61.3 

  6-10 28 18.1 

  11-15 18 11.6 

  16-20 10 6.5 

  21 and above 4 2.6 

Daily Revenue Under Shs 60,000 75 48.4 

  Shs 60,000 to Shs 

166,000 
51 32.9 

  Shs 166,001 to  Shs 

833,000 
28 18.1 

  Shs 833,001 to Shs 

4,166,000 
1 0.6 

Source: Primary Data 2022 

 

 

Table 2's findings showed that a majority of organizations had invested between two and five years 

(45.2%), which was followed by organizations that had invested under two years (42.6%), more 

than ten years (6.5%), and those that had invested between six and ten years (5.8%). This suggests 

that the majority of companies had invested at least two years. According to the data, the majority  
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of enterprises (52.9% of all enterprises) were sole proprietorships; this was followed by coopera-

tive (22.6%), partnerships (12.9%), and corporations with limited liability (11.6%). The statistics 

showed that less than five employees made up the majority of enterprises (61.3%), which was 

followed by those with six to ten workers (18.1%), then those with eleven to fifteen employees 

(11.6%), 

Location  

Table 3: A description of Location  

 Location characteristics Mean 

Std. De-

viation 

My firm is located in the busy area 3.59 1.101 

Customers can access to my business premises 

easily 
3.86 .879 

My business location is suitable for my business 3.12 .817 

I access electricity for my business in my current 

location 
3.72 1.049 

There is a good road network in my current loca-

tion 
3.57 .816 

My business location is in the reach of the tele-

phone network 
3.82 .716 

My business is near other businesses in this area 3.99 1.029 

My business is located near to my suppliers 3.64 1.038 

Note: The Means are based on a 5-point Likert scale; where; 1-Strongly Agree, 2-Agree, 3-Not Sure, 4- 

Disagree and 5-Strongly Disagree 
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The aforementioned data indicate that, on average, participants agreed that their businesses are 

situated in a busy neighborhood (3.59, or roughly equivalent to 4), however a standard variation 

of 1.101 suggests that there were those who disagreed. The findings showed that, on average, 

participants agreed that clients may easily reach their commercial properties (3.86, or roughly 

equal to 4). The findings showed that, on average, respondents were unsure of whether the com-

pany's location was appropriate (3.12, or roughly equivalent to 3).  

 

The findings showed that, on average, those who participated agreed that they have access to elec-

trical power for the companies they run in their current location (3.72, or roughly equal to 4), 

although a deviation from the mean of 1.049 suggests that there were some who disagreed and 

some who agreed that they do. The findings showed that, on average, respondents believed that 

their current region has an excellent road network (3.57, or roughly equal to 4). The findings 

showed that, on average, participants believed that their place of business was inside the telecom-

munications network's coverage (3.82, or roughly equal to 4).  

 

The results showed that, on a typical basis, participants agreed that the companies they own are 

close to similar organizations in this area (3.99, or roughly equal to 4), even though a deviation 

from the mean of 1.029 suggests that there were a few both those who acknowledged and those 

who disagreed. A mean difference of 1.038 suggests that there were participants who agreed with  
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the statement and those who did not agree that their businesses are situated close to their suppliers. 

The results also showed that, on average, those who participated agreed that their companies are 

situated close to their suppliers (3.64, or roughly equal to 4). 

Performance  

Table 4: A Description of Performance 

 Performance opinions Mean 

Std. De-

viation 

Location of my enterprise in the city has sup-

ported its growth and development 
3.21 1.236 

The sales volume of my products has continued 

to improve overtime 
3.65 .888 

The assets volume of my business has increased 

overtime 
3.28 1.011 

There has been an increase in customer satisfac-

tion overtime 
3.03 .868 

The number of my customers has increased over-

time 
3.52 .733 

My employees have exhibited high level of satis-

faction overtime 
3.51 .742 

I have employed 5-49 employees within a period 

of one year in my business 
3.33 .765 

The level of profitability of my business has con-

tinued to improve overtime 
3.05 .866 

The cash volume in my business has increased 

overtime 
3.53 .741 

Note: The Means are based on a 5-point Likert scale; where; 1-Strongly Agree 2- Agree 3-Not Sure, 4-

Disagree, 5-Strongly Disagree, 
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The aforementioned results indicate that, on average, the people who responded were unsure 

whether or not the location of their business in the city had supported its expansion and growth 

(3.21, which is roughly equal to 3); however, a standard deviation of 1.236 suggests that there 

were both those who agreed and those who disagreed. According to the data, most respondents 

believed that the overall number of sales of their items has been better over time (3.65, or roughly 

equal to 4), on average.  

The findings showed that, on average, those surveyed were unsure if their company's asset volume 

had gone up over time (3.28, or about equivalent to 3), despite the fact that this is a standard.  

 

The findings showed that, on average, participants were unsure if consumer happiness had in-

creased as time passed (3.03, or roughly equivalent to 3). According to the findings, the majority 

of respondents agreed that their customer base had grown over time (3.52, or around 4), on aver-

age. According to the findings, participants generally agreed that their staff members had demon-

strated a high degree of satisfaction over time (3.51, which is roughly equal to 4). The findings 

showed that, on average, the respondents were unsure about whether their organization had em-

ployed 5–49 people during the course of a year (3.33, or roughly equal to 3).  
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Correlation analysis 

The objectives of the study sought to establish relationships between variables. Therefore, corre-

lation analysis was carried out to examine the relationships between location and performance of 

small scale enterprises. 

Table 5   Correlation results 

  LOCATION PERFORMANCE 

LOCATION 

1.000  

PERFORMANCE .386** 1.000 

**. Correlation is significant at the 0.01 level (2-tailed). Correlation based of Spearman's rho. Sig. (2-tailed). 

N = 155 

The results in table 5 indicated that there is a positive relationship between location and perfor-

mance of small-scale firms (r = 0.386). The relationship is significant at 1%. This implies that an 

improvement in location leads to an improvement in performance of small businesses. 

Regression analysis 

The study carried out a regression analysis in order to confirm the relationship together with the 

predictive power of location on performance of businesses.  
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Table 6: Regression results 

Model 

Unstandardized Coeffi-

cients 

Standardized Coef-

ficients T Sig. 

 
B Std. Error Beta 

  

1 (Constant) 2.886 .152  18.962 .000 

LOCATION .151*** .049 .240 3.064 .003 

a. Dependent Variable: PERFORMANCE. R square = 0.058. Regression: Y = 2.886 + 0.151X 

The regression results indicate that Location has a positive and significant relationship on perfor-

mance of businesses. (B = 0.151, P=0.003). This implies that an improvement in location leads to 

an improvement in performance of businesses. The R square is 5.8% implying that variations in 

the independent variable ie location of the business, contributes about 5.8% of the variations in 

performance of businesses and the remaining 94.2% of the variations in performance is explained 

by other factors not considered in this model. The intercept (constant) 2.886 implies that if the firm 

has no location, it has a performance of 2.886. it is therefore concluded that an improvement in 

location leads to an improvement in business performance. 

CONCLUSION 

 The results indicated that on average, the respondents agreed that the sales volume of their prod-

ucts has continued to improve overtime (3.65 which is approximately equal to 4).  

Recommendations  
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The governing body should invest in and enhance facilities because they help small and medium-

sized businesses perform better by giving them access to amenities and other economic improve-

ments. In a similar vein, I would advise small- and medium-sized business owners to be aware of 

whether their location affects the outcome of their companies. This is because the majority of these 

owners declared uncertainty about whether the nature of their location affects the effectiveness of 

their companies, as evidenced by the 3.12% response.   
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